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The Dealix New Car Leads Program

Delivering Local New Car Buyers from
across the Independent Internet
Directly to Dealers



Dealers Who Do Not Have a Presence across Independent
Automotive Sites Will Miss Many Buyers

Independent Internet sites reach more buyers than
OEM and dealership websites and certain buyers only
use independent sites to research a purchase.

Many car buyers inclusive of first time buyers, brand
loyalists, and brand defectors focus their research
efforts on independent sites.

The very active buyer the person who knows what
they want and is ready to price the car uses an
independent site to request a quote from a dealer.

But
It s too resource intensive and expensive for
dealers to get efficient and adequate representation
across these sites on their own, and to know which are

worth working with on an ongoing basis.
There are too many of them for a dealership to manage.
No single site has the critical mass of auto shoppers.




Independent Sites Reach Serious Car Buyers
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/3% of all new car buyers use When comparing makes/models, 53% of buyers use
independent auto sites.* independent sites compared to 8% using dealer
52% of independent sites are websites, and 39% using manufacturer sites.!
considered Most Useful (vs. OEM When determining how much to pay/offer, 69% use
and dealer sites) by new car independent sites compared to 14% using dealer
buyers.* websites and 17% using manufacturer sites. !
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To Manage a Presence on the Internet, Dealers Need
Representation across Many Sites
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YAHOO! AuTos automotive sites with a total of 46

million monthly unique visitors.
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The Dealix New Cars Network
Connecting Dealers with Buyers across the Independent Internet

Best Placement on 5 Largest Automotive Sites
Dealix gives dealers a presence on Yahoo! Autos, Kelley Blue Book, Edmunds,
MSN Autos, and AOL Autos, and delivers more leads from these 5 sites to dealers
than any other provider.
Only Dealix customers get preferred placement on Yahoo! Autos, MSN Autos and

AOL Autos.

Reach across the Internet: the New Cars Network
In partnership with other significant automotive sites, Dealix gives
our dealer customers access to car buyers on sites that
collectively reach 29 million shoppers monthly.*

Best Lead Platform and Tools to Support Dealers Success
Dealix s All New Lead Platform produces the fastest lead delivery.

Dealix both Scrubs AND verifies all contact information in the lead. Verification
aided by TARGUSinfo Verification SystemSM to cross reference contact
information to telephone databases to ensure lead can be contacted.

Dealers get expert service and support from the Dealix team.
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Dealix Delivers Buyers from the
5 Largest Independent Automotive Sites
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Dealers who work with Dealix get presented on the lead platforms of each of the
top 5 sites.

Dealix delivers more leads to dealers from these sites than any other provider.*
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Dealix: Preferred Placement on Yahoo! Autos, MSN Autos and
AOL Autos

AOL @ autos YaHOoO! auTtos

On Yahoo! Autos, MSN Autos, and AOL Autos?*,
Dealix dealers get special placement that they cannot get

through other providers.
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Consumers are offered a choice of up to four dealers located in their local market, and
their request is passed only to the dealers of their choice.

When consumers choose a dealership to work with, they have a high probability of
buying from that dealer.







